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Paramount Homes works for “blooming dale” in Bucktown

or same builders.
-ﬂr'.-'d-::-pm:nl:
FEdns Comslrucl-
ing houses. For
Bruce Fogelson, of
Paramouni
Homes, it
ENCOmpiides E\'-:':r:.'!!ling fram
art 1o the Internet to neighbor-
hood improvement. The
company’s philosophy is mot
surprising given lts motto:
“Building nrighborhoods and
turning buyers inwe neighbors.”
“We do a community-based
project in every neighborhood

where we work, whether we

initiate it or it's someone clse's
effort we're supporting,”
Fogelson says. [t's that neighbor-
hood-centered approach,
Fogelson says, that has earned
Faramount a Good Nelghbor
Award from the Chicago Associs-
ikon of Realiors CNETY Year since
1993

The company regularly pays
the first year of association fees
for hl.:,.'r rs in its new projects
and i has exceeded netghbor-
hood parking requirements =
alter 3 deal was done = more
than once. Faramount also has
sponsored improvements such
a5 the community bulletin kiosk
on Lincoln Avenue near the
company’s olllces

Fegelson's latest community
effart, however, brings a whale
new meaning 1o the idea of
builders leaving their mark on
th'i_!.hin,:lrllwn:l-_n. Paramount is
spearheading a campaign to turn
the concrere wall lining the
railroad tracks that run along
Bloomingdale into a giant canvas
sporting murals thay will sirecch
for well over a mile.

*1 gou ta looking an this long
concrete wall, which has sort of
frames built into it,” Fogelson
says. "Il it had holes at the top
and bottom it would look like a
strip of [ilm, 105 an tdeal place
for arweork.”

Fegelson has gained the
suppor of the Buckiown
Community Organization and

has found a sponsor in Duran
Paints & Wallcoverings 1o donate
the necessary paint and supplics
— 2 tall order for a canvas more
than a mile long. He is now
Wl:il'l-l:!rl.g Lo EEl pEEIEEESIon from
the Canadian Pacific Railroad,
which owns the line, 1o begin the
project.

Fogelson's interest in the
E-:‘:-:'I:'ll!'l.u:ll.‘il!}' pr-:_jl._'c! came [rom
hizs work on the 2300 block of
West 'Flrmmmgrl ale where he is
now linishing Stampworks Lofts,
two new eight-flat condo
buildings, and &s just getting
started on Bucktown View, 33-
unit condo project.

Buckiown View, as the name
implies, will capitalize on the
relatively low surrounding
building heights and the open
space of the rallroad racks, o
offer sweeping skyline and elry
views from the four-story
qrructure. The raditional dr.':uign
calls for 2 variery of Neor plans, all
with two bedrooms and two or
2.5 baths, The units will include
privale baleonles or decks, oak
floors, fireplaces, granite counters
and GE appliances.

Sales and marketing of
Buckiown View is being handled
by Property Consultanis Realty
Prices range from the 32305 o
the $2%0s and parking costs
512,500 for an indoor space, or
%3,000 for an outdoor one,

Unlike Stampwerks Lofts,
condos with contemporary, loft-
like wuches, Buckipwn YView is
more traditional, with a red brick
:'|.r||J ]I.rl1l:"\h.i|1f rili:il.'ljt".

“When we first did
Stampworks, we were the west
end of the neighbarhood, and
Buckiown stopped at Western,™
Fagelson says, “Mow we're more
in the middle because the market
there has matured, Buyers in that
location now want a more
traditional, almost Lincoln Park-
ype product.”

The reason for that matura-
tiamn, nrr'lrrllng (T3] an_'lr-r.nn. i%
the rapid pace of development
around the project, including
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Ore E. 14th Place
both new private housing and
public improvements, including
the planned new multi-million-
doller el station a1 Western and
Armiage.

The *Blooming Dale !
nl.l-r'.;':l:m'l'l_"."-'.t“ Bdural Project” is
one more siep in the
neighborhood's development,
according o Fogelson, who says
several current murals look 1oc
much like F.rJ.”III. His co ncept is
1o replace them and blank
sections of the railroad embank-
ment wall with scenes of a
“blooming dale.” an idea inspined
by, you guessed it, the sireet
mame. Sample drawings on the
campaign letterhead feature
Moner-like haysiacks and horse-
drawn wagens against a back-
drop of rolling country hills

Apparently Fogelson wasn't
:JIJEI}' EI.I'L'IIJE:II I.J LR |1I:I:I.‘I::. I:I.C art
campaign and developing
Paramount's single-family
houses, condos and townhouses,
He i also :.I;lrl:in_g;n Lt e el
company called Home Builder
Showroom. As the name implics,
the company will be an on-line
showroom linking home buyers
with thelr builders’ showroom
choices through the Internet.,

The company’s Web address is
www. homebulldershowroom.com,
but maost home buyers will only
see bl represented as o button on
their builder's Wb site that savs
*Click here to design your dream

heme.” Buyers will then be
linked o a customized virtual
showroom that presents all of the
individual builder's standards
and upgrades for a given project.
Buyers will have the convenience
rf-r]:--riring on colors, fxiunes,
appliances and ather cholees an-
lime, Fogelson says, and they'l] be
erganized logically, by room or
style instead aof by censtruction
iracde.

*We will be creating show-
rooms for builders on-line 1o
feature their standards and
upgrades to avgment their curment
showrooms and 1o make it easier
for consumers,” Fogelson says.
“We help the builder and buyer
come wogether and communicate
1o make final choices ™

Development, however,
continues to be Fogelson's main
[cus. In sddizion to Beckiown Yiew
and other projects, he s working on
Wrightwood Park Place, 16 single-
f:t||11|:|.' Py, at 'n"r'n!.ﬂ\-.m'u_] arud
Fauling, and on mwa higﬁu-iuﬁ-
planmed for a site at Dearborn and
Falk, in the South Loop.

As diverse as Pannmount’s
housing continues to be, all of its
developmenis share ane thing.

“We have been winning Good
Meighbor Awards lorever because
all of our developments are
designed (o win it” Fogelson says.
“They're judped on the combina-
tien of quality, value and contribu-
i fo e Community,



